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Challenge

Saint-Honoré Paris designs and produces high-end
personalized display stands for fashion brand and
retailers. As the French company pushes the
boundaries of innovation and brings new display
collections to life, it needed a sophisticated
technology solution to deliver design, 3D views,
assembly, collaboration and visualization
capabilities within a single environment.

Solution

The company is taking advantage of the
3DEXPERIENCE platform on cloud and its Perfect
Consumer Product industry solution to develop its
display collections and all corresponding molds.
The platform supports Saint-Honoré Paris to

explore new ideas, and quickly transform sketches
into 3D models, which can be easily customized
for different use cases.

Benefits

Saint-Honoré successfully launched its Aéronoré
display stands collection in record time using the
3DEXPERIENCE platform to handle its product
development from start to finish. The company
can launch new collections much faster and more
cost effectively than before. Using CATIA xDesign,
it can quickly generate 3D models, share 3D
visualizations with customers and make
alterations to meet their specific requirements, all
while reducing the need for physical prototypes.

“In terms of machine
resources, you can easily
work on any device like with
3DEXPERIENCE on cloud.
It’s extremely convenient to
use. And the platform is
permanently updated.”
– Geoffrey Delpy,CEO, Saint-Honoré Paris

AVANT-GARDE ACCESSORY DISPLAYS
The way a product is presented can have a huge impact
on its selling potential. That’s why some of the world’s
leading fashion brands work with Saint-Honoré Paris
to strike the perfect balance between functionality and
elegance for their in-store display stands. Launched in
2015, the French accessory display manufacturer has built
up a strong reputation for delivering unique, high quality
and stylish displays and mannequins.
“I created Saint-Honoré because I wanted to bring an artistic
approach, something that was not available on the market at the
time,” said Geoffrey Delpy, CEO of Saint-Honoré Paris. “When you
look at the display alone, when it’s not in use, you can appreciate
it as a work of art. But once it’s in the shop with an item on it, it
must blend in. That’s the art of display stands: being aesthetically
pleasing yet unobtrusive. It’s a complicated equation, because we’d
love to present our displays and have the end consumer going,
“Wow!” But our job is the art of discretion.”
One of Saint-Honoré’s most exclusive ranges of stylish metal
display stands is the Aéronoré collection, initially developed for
fashion luxury brands, and now found in stores around the world.
The collection draws inspiration from the aerospace industry,
hence the name, and is designed to be striking, yet subtle.
“There’s always something that triggers a design,” Delpy said.
“I remember drawing the Aéronoré collection while I was on a
plane. Clients often say that it’s a streamlined collection, which
really blends in. When you look at the items, you don’t see the
displays, they showcase the product.”
Unlike Saint-Honoré’s other display collections, which are cut
and welded together, Aéronoré is made from solid sheets of
curved and folded metal to create a sleek finish. The collection
was brought to life through an exciting partnership with
Dassault Systèmes.
“Aéronoré was originally just a sketch, and the challenge was to
translate that sketch into a physical object that was feasible to
produce,” Delpy said. “It’s not an easy collection to manufacture
and it commands a higher production cost as each display is
composed of angles, made from casts. It’s a totally different
approach from what we’ve been used to. In addition to the
cutting, we add the plates, and further to the welding, there
is folding. To fold the corners, you need a mold. That’s where
Dassault Systèmes’ software came in.”
Today, Saint-Honoré uses the 3DEXPERIENCE® platform with

CATIA xDesign, a 100% cloud application, to design all its
displays and corresponding molds.
“Thanks to CATIA xDesign, we can model directly in 3D and
even output renderings with third-party software,” Delpy said.
“So before taking the time to create a physical mold, you can
integrate the product, turn it around, modify it with a click and
add even more detail, customizing it so that it’s taller, wider or
narrower.”

BRINGING THE AÉRONORÉ COLLECTION TO LIFE
The complexity of the Aéronoré collection is such that it would
not have been possible to make it without the 3DEXPERIENCE
platform.
“Unlike other software, 3DEXPERIENCE enabled us to design
these curved and bended shapes, and develop the molds to
create them,” Delpy said. “From the initial sketches, we can
quickly and easily create 3D models. It gives us flexibility in our
creative process.”
From Delpy’s sketches, Saint-Honoré’s designers were able to
use CATIA xDesign to develop the full Aéronoré collection and
have it approved by the customer within just two weeks.
“What I like most about xDesign is the dual system between
sketching and modelling,” said Théotime Faget, designer at
Saint-Honoré Paris. “We always start a project with a sketch, a
drawing such as a plan, a diagram, and from this base, which is
very precise because of the dimensions and angles, we are then
able to model our object. That’s really a big advantage compared
to other software. We can take a single element and change it
quite quickly and then recreate the whole composition. It’s all
accessible, flexible and really easy to work with.”

We’re talking about 30%
productivity gains on the
design of an article.
– Théotime Faget, Designer
Saint-Honoré Paris

Thanks to CATIA xDesign, Saint-Honoré was able to design the
Aéronoré collection so that all items could be made using just
two molds, saving significant time and money.
“For example, the curvatures, in particular those on the upper
part of the tray as well as the feet, are made with the same
molds,” Faget said. “This is one of the big advantages of the
application. With only two molds, we created a collection that
usually, if we had made design deviations, would have needed
four to five molds. The result is one-piece items with smooth,
clean lines.”

ALWAYS UP TO DATE ON THE CLOUD
As a startup, Saint-Honoré has benefited from the comprehensive
support offered by Dassault Systèmes.
“Dassault Systèmes really champions startups,” Delpy said.
“We’ve been in close contact with them from the beginning.

When we rolled out the software, they helped us resolve any
problems and really understood our needs.”
When choosing which software to deploy, it was important to
Delpy that the design solutions were cloud based and delivered
out-of-the box functionality.
“The fact that the 3DEXPERIENCE platform is online is great,
not only in terms of usability and machine resources, but
administrative management too. And all the software is very
ergonomic. There’s no comparison with the competitors.”
Delpy highlights three key advantages of using the cloud.
“In terms of machine resources, you can easily work on any
device like a MacBook or a PC – any platform. You don’t
need a high-powered machine with a big screen. Second, it’s
extremely convenient to use. And the third advantage, which
is often overlooked but which is nevertheless crucial, is the
updates. With traditional software, you have to reinstall it
or do big updates or even buy updates every year. With the
3DEXPERIENCE platform, this is not the case; it’s permanently
updated.”

About the solution
Perfect Consumer Product is the answer for home and lifestyle
businesses that face the challenges inherent with satisfying a
wide diversity of consumer needs by integrating all design,
engineering and production disciplines in a single collaborative
environment based on the 3DEXPERIENCE platform. The solution
provides multi-disciplinary design capabilities, helping to
accelerate product development and enable the creation of tailored
products at record speed.
Benefits
• Break down siloes and standardize processes
• Connect departments and sites, and unlock project visibility
• Detect and resolve problems through collaborative innovation
• Be first to market with new products and outpace the competition

COLLABORATION IN A 3D WORLD
Customers can choose to buy items as they are from SaintHonoré’s permanent catalog of displays, customize them or
even work with the company to develop their own unique
range.
“We collaborate with large, well-known fashion brands,” Delpy
said. “In each project, we aim to create collections, but above all,
to expand our creation and tailor-made production capacities.
Customization is key and is in line with what Dassault Systèmes
is offering us today. Their solution allows us to personalize our
items. From one article that already exists in our collection, the
customer can ask us to adapt it to suit their requirements, or we
can create something entirely new.”
Before, designs were done by hand then translated into a
3D design with SOLIDWORKS. Now, with all designs stored
digitally on the 3DEXPERIENCE platform, Saint-Honoré can
easily send 3D models back and forth to the customer, helping
to shorten product development times and even reduce the
number of physical prototypes that need to be made.
“There are two ways to convince a client to sign a contract
with us,” Delpy said. “The first is to make a physical prototype
and deliver it to the client. And the second is to send a 3D
model to the client. In both cases, Dassault Systèmes software
is used because when a physical item is produced, technical
drawings and 3D modeling are required. Where it can bring us
more speed is to send customers 3D visualizations. It’s super
convenient. What we build on the screen in the morning can be
sent to the client’s inbox by the afternoon.”
If a customer wants to make any design modifications, Saint-Honoré
can quickly update the 3D model and send it back for review.
“CATIA xDesign allows us to sketch out the work and then the
client can tell us if it needs to be refined,” Delpy said. “It has
revolutionized our approach, especially for one of our major
clients who orders from us every month. Being able to share the
3D models saves us time.”
Although most customers like to see physical prototypes, SaintHonoré sometimes goes into production based solely on the
approval of a 3D model.

Top image: Théotime Faget, Designer at Saint-Honoré
Paris, modeling display stands for the Aéronoré
collection on the 3DEXPERIENCE platform
Bottom image: Metal display stands for accessories
from the Aéronoré collection

Based in France, Saint-Honoré Paris designs and produces
accessory displays for the leading fashion brands worldwide.
The company works with passion on materials and shapes to
design avant-garde displays, which deliver a subtle balance
between functionality and elegance, and help its customers to
enhance their items. Thanks to its creation and customization
solution, Saint-Honoré is able to deliver a high level of
uniqueness, much appreciated by major fashion brands who
are always in search of something new and exclusive.
For more information: https://saint-honore.paris/en

“Thanks to 3DEXPERIENCE, we can sometimes skip the phases
of physically prototyping our products,” Delpy said. “For
example, if the customer wants a spectacle holder at the last
minute when this hadn’t been planned, they can approve the
3D model and let us go directly into production. The customer
trusts us.”
Going forward, Delpy plans to use more 3D visualizations and
simulations of its products to secure new business.
“Presenting a 3D visual to clients changes everything and that’s
what makes our approach so special in the market,” he said.
“When we have a client project, the 3D step is absolutely crucial.
This is what gives the customer a certain level of confidence. I’ve
always wanted to approach clients with 3D and it makes a real
difference.”

“We’re talking about 30% productivity gains on the design of
an article,” Faget said. “Using CATIA xDesign, we can also reuse
parts of a display that we have already designed. For example,
if we have display A and want to make display B, but slightly
different, smaller or larger, we can keep parts of the first display,
import them into the second and just make the necessary
modifications. It saves time.”

TECHNOLOGY AND BRAND IMAGE ALIGNED
“Like Dassault Systèmes, we take our environmental
responsibility seriously,” Delpy said. “For example, we developed
a collection of eco-friendly signage from the beginning, and all
our displays and signage are made from recycled and recyclable
metals.”
Being able to tell existing and prospective customers that
it’s using industry-leading software from Dassault Systèmes
enhances Saint-Honoré’s brand image and instills a sense of
confidence and trust when they do business together.
“When we say we work on the 3DEXPERIENCE platform, our
customers are impressed,” Delpy said. “It reassures them that
we know what we’re doing. And while it might be a bit of a leap
to say that the platform will help us to conquer the world, it’s
certainly helping in terms of the speed of executing projects and
the accuracy of design. It allows us to go fast and in the right
direction. This speed has already won us new contracts.”

SPEEDING UP NEW PROJECTS
From a single idea, Saint-Honoré’s designers can use CATIA
xDesign to quickly develop a full collection.
“We have display units such as bag holders, shoe racks and
trays,” Delpy said. “We try to apply an idea to the categories
and see how the spirit of the collection can be translated into
the 3D design. During the design process, we can make changes
and alter small details. It’s actually very simple, you can go
very fast. Today, it usually takes one or two months to design
a complete collection; in the past it would have taken much
longer – redrawing sketches, making physical pre-prototypes
and so forth.”

Our 3DEXPERIENCE® platform powers our brand applications, serving 11 industries, and provides
a rich portfolio of industry solution experiences.
Dassault Systèmes, the 3DEXPERIENCE Company, is a catalyst for human progress. We provide business and people with collaborative virtual environments
to imagine sustainable innovations. By creating ‘virtual experience twins’ of the real world with our 3DEXPERIENCE platform and applications, our
customers push the boundaries of innovation, learning and production.
Dassault Systèmes’ 20,000 employees are bringing value to more than 290,000 customers of all sizes, in all industries, in more than 140 countries. For
more information, visit www.3ds.com.
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Focus on Saint-Honoré Paris

With the 3DEXPERIENCE platform, Saint-Honoré is able to save
significant time in the product development process.

