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Publicis Groupe and Dassault Systémes Announce
Strategic Partnership:
Launch 3dswym Joint Venture to bring Innovative 3D marketing
solutions to global marketers

Paris - June 28 Publicis Groupe (Euronext Paris: FR0000130577 and NYSE: PUB) and Dassault
Systémes (Euronext Paris: #13065, DSY.PA and Nasdaq: DASTY) today announced the signature of a
memorandum of understanding to create 3dswym, a global joint venture in the field of web-based 3D. The
joint venture company, based in Paris, will offer a collaborative web-based platform allowing marketers to
connect directly to consumers in order to jointly create and adapt new consumer goods and new retail
environments using advanced Web and 3D tools.

The 3dswym venture derives from a shared vision of Maurice Lévy, Chairman and CEO of Publicis Groupe
and Bernard Charlés, President and CEO of Dassault Systémes, about the future of marketing. Both men
are convinced that successful marketing must permit consumers to enter the product creation process at a
much earlier stage, so that products and services are in fact co-generated with them. 3dswym’s online 3D
solutions are perfectly adapted to this kind of collaboration and stand to radically change marketing by
markedly improving the success rate of new products, giving clients a real competitive advantage.

3dswym will help marketers through:

e 100% matching consumer needs, desires and expectations. 3dswym’s web-based 3D platform
functions as an R&D engine to conceive and create new generation products and retail concepts,
with consumers. With 3dswym’s focus on the “Consumer Journey”, from creation of products to how
they are presented, packaged, what point-of-sale should resemble and how they will be used at
home.

e Speedier time to market, fewer marketing errors and much-reduced environmental footprint using 3D
tools to define the best and faster and most effective product development, virtually replacing the
need to produce physical prototypes and models.

e Highly-customized product roll-outs, leading to more efficient commercialization, more in line with the
full diversity of consumer imagination.

Very simply, and by means of a few clicks, the consumer will be able to redesign packaging or refashion a
product by redefining its form, its colours — and then see his or her ideas come alive in three dimensions on
a supermarket shelf or at the consumer’s own home.

3dswym is the product of an unprecedented strategic partnership linking two global leaders in their
respective sectors. It leverages the vast consumer intelligence and global marketing skills of Publicis Groupe
with the cutting-edge technology of Dassault Systémes, a world leader in 3D software and

. 3dswym is aimed in particular at the client base of both companies, which together
includes some of the largest consumer, retailing, and manufacturing groups in the world.
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Maurice Lévy, Chairman and CEO of Publicis Groupe said,
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Bernard Charlés President and CEO of Dassault Systémes said +, See
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3dswym will be 51%-owned by Publicis Groupe and 49% by Dassault Systemes. The creation of the joint
venture is subject to the signing of definitive agreements. The entity will draw on the products and services of
Dassault Systémes for technology and software solutions and on the marketing knowledge of Publicis
Groupe for communication and consumer insights.
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Documentation and information: www.3dswym.com: Experience it!

Publicis Groupe (Euronext Paris: FR0000130577 and NYSE: PUB) is the world’s fourth largest communications group, as well as
world’s second largest media counsel and buying group. With activities spanning 104 countries on five continents, the Groupe employs
approximately 42,000 professionals.

The Groupe’s communication activities cover advertising, through three autonomous global advertising networks: Leo Burnett, Publicis,
Saatchi & Saatchi, as well as through its two multi-hub networks Fallon Worldwide and 49%-owned Bartle Bogle Hegarty; media
consultancy and buying through two worldwide networks ZenithOptimedia and Starcom MediaVest Group; interactive and digital
marketing, marketing services and specialized communications including direct marketing, public relations, corporate and financial
communications, event communications, multicultural and with a worldwide leadership in healthcare communications.

Web site: i1 #

About Dassault Systémes: As a world leader in 3D and Product Lifecycle Management (PLM) solutions, Dassault Systémes brings
value to more than 100,000 customers in 80 countries. A pioneer in the 3D software market since 1981, Dassault Systémes develops
and markets PLM application software and services that support industrial processes and provide a 3D vision of the entire lifecycle of
products from conception to maintenance. The Dassault Systéemes portfolio consists of CATIA for designing the virtual product -
SolidWorks for 3D mechanical design - DELMIA for virtual production - SIMULIA for virtual testing - ENOVIA for global collaborative
lifecycle management, and 3DVIA for online 3D lifelike experiences. Dassault Systémes is listed on the Nasdaqg (DASTY) and Euronext
Paris (#13065, DSY.PA) stock exchanges. For more information, visit: & & &
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Publicis Groupe Contacts:

Eve Magnant, Corporate Communications +33(0)144437025
Martine Hue, Investors Relations +33(0)144436500
Dassault Systémes Press Contacts:

Derek Lane(DS Americas) derek.lane@3ds.com +1 (818) 673-2243
Mikiko Igarashi (DS AP) mikiko.igarashi@3ds.com +81-3-5442-4138
Arnaud Malherbe (DS EMEA) arnaud.malherbe@3ds.com +33 (0)1 55498773
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