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CPG ACCELERATOR FOR GLOBAL
SPECIFICATION MANAGEMENT
Companies that also need to collaborate with
trading partners and extended design chains
will benefit from a new ENOVIA product called
CPG Accelerator™ for Global Specification 
Management. With this new product, CPG
companies can capture the complete product
definition for a finished good and keep track 
of the interaction between the formula and 
the package as well as the process to make
their product. CPG Accelerator™ for Global
Specification Management is a collection of
best practices of Dassault Systèmes CPG 
partners and customers that provide maximum

©
 S

id
el

Integware has a strong track record 
in configuration management, product
development, program management, 

quality systems and other PLM solutions, but 
innovation, early estimation and costing 

Managing Ideas with Integware
Earlier this year, Dassault

Systèmes and Integware signed 

a partnership agreement that set

the foundation for the development

of solutions for the Life Sciences

and the Consumer Packaged

Goods (CPG) industries that

combine Dassault Systèmes’

ENOVIA technology with

Integware’s expertise in PLM.

analysis is where it sets itself apart in the CPG 
industry. Integware’s multi-discipline consulting
staff has extensive experience in developing 
optimal solutions to business challenges. 
“To deploy our solutions, our consultants follow 
a rigorous software development process that 
can be scaled to any project size,” comments
Chris Kay, CEO.

Within the global product development process,
the Ideation and Product Conceptualization
phase is accomplished via stage gate processes
and supported by dashboards and real-time 
reporting within the ENOVIA software.
As a CAA Gold Partner, Integware has developed
software products for ENOVIA in the areas of,
change management, stage gate processes,
quality audits, and Corrective Action Preventive

For more information:
www.integware.com

Action (CAPA). These solutions have been 
deployed at many large organizations to address
their unique business needs thus reducing 
customer support and implementation costs.

One of Integware’s most recent engagements 
of ENOVIA solutions includes deployment of 
Marketing-Ideation consulting services for a major
industry leader in cosmetics and women’s beauty
products. These services extend the client’s 
ability to evaluate, plan, forecast sales and 
integrate marketing data with other critical 
business systems such as reporting and work
order management systems •)
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CPG Accelerator features
• Creates a single version of truth of CPG product data by replacing 

isolated documents/ data systems used for product development
with a single, global, and validated process-driven system of 
record. Creators, collaborators and consumers will have access 
to a consistent, up-to-date, single source of information.

• Provides an easily accessible, global yet centralized database of 
product specifications, supplier list, raw materials specifications 
that can be reused instead of re-inventing the wheel every time a 
new product is launched. Companies drive their costs down 
and margins up because they benefit from economies of scale.

• Focus is shifted from linking product specifications to documents 
to attaching them to the product itself at the component level. By 
optimizing product specifications and providing global access to 
product related information, decisions can be made faster, and
downstream errors dramatically reduced. Raw material usage, 
costs, and product quality are also improved.

• Provides pre-configured CPG approval processes, which ensure that
all necessary approvals in a company’s CPG organization are obtained
throughout the release process. Approval process templates can be

customized to define, for example, the type of approval required 
and from which person in the organization.

• Provides pre-configured CPG specification templates with typical
CPG design and functional specifications to help create new 
specifications. They include characteristics such as packaging 
color and weight parameters, capsule specifications for bottles 
and appropriate tolerance information with units of measure.

• Provides the ability to manage data from the CPG supply chain such
as trade name, distributors and manufacturing locations for raw 
material and packaging specifications. Search capabilities can locate
specifications by supplier and/or trade name. In addition, CPG 
companies can collaborate with the responsible supplier while 
creating specifications as well as during the review process.

• Provides a database of norms and regulations such as the CTFA
(Cosmetic, Toiletries, Fragrance Association), CAS (Chemical 
Abstracts Service) and EINECS (European Inventory of Existing 
Chemical Substances) that manage formula ingredients information
and the possibility to search for specifications by type of ingredient.
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value for the CPG industry. It allows companies
to maintain specification control for manu-
facturing compliance and also configures their
bill of materials.
CPG Accelerator helps CPG companies
achieve their quality goals while benefiting
from regulatory compliance. They can capture
packaging components, the artwork and the
formula as well. The formula is also decompo-
sed into raw materials and the ingredients 
down to the chemical definition level. Compa-
nies can store and manage this information 
as well as the process of change control of 
the formula and the regulatory compliance 
of its constituents •)

For more information:
www.3dswym.com

Consumers too
can create in 3D

Rather than wait for a product to be designed before being tested 

by consumers, why not get consumer feedback while it is still 

in development? 

packaging for their yoghurt and to picture it on a
supermarket shelf or in their refrigerator.
With 3dswym, the advertiser can personalise 
product launches for more effective marketing 
that responds better to the needs and imagination
of consumers in all their diversity.  The 3dswym
platform enables qualitative studies to be under-
taken, volume mock-ups to be created, consumer
tests to be performed, etc. A few clicks are all 
that is needed to enable consumers to vote over
the internet for their preferred packaging type
in order to save on mock-up costs and to 
minimise the risks inherent to every launch •)

The advertising group Publicis and 
Dassault Systèmes joined forces last 
year to provide a joint response to this

question: the 3dswym platform. Based on 
Dassault Systèmes' 3DVIA technology, this
platform offers internet users the possibility of 
participating in the design process of the product.
Often their experience of using a product can be
of more value than engineers' ideas, so it makes
sense to give them decision-making power, 
particularly in the packaging design process 
and in the layout of sales outlets. 
With 3dswym, consumers have a whole palette
of tools (visuals, logos, colours, shapes, sizes,
etc.) which enables them, for example, to devise
and create, in real time and via a 3D interface, the

]By Céline Peres
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