
Growth Strategy of the Company 

The Company’s principal growth opportunities reflect its current addressable market 

opportunity in PLM and the increased potential size of its addressable market with the 

introduction of its 3DEXPERIENCE strategy in 2012. The Company’s growth strategy is 

focused on advancing its 3DEXPERIENCE strategy and platform, broadening its 

industry coverage and diversification, deepening its regional market penetration, 

expanding its universe of users, and offering Software as a Service (“SaaS”). 

• Advancing its 3DEXPERIENCE strategy and platform, based upon its 

V6 architecture and capabilities: the Company anticipates continued growth from its 

current applications portfolio as well as the further advancement of its portfolio 

through internal and external investments, well aligned with its strategy centered on 

product, nature and life; 

• Deepening and broadening its industry coverage and diversification: through its 

focus on enriching its software applications portfolio and developing industry specific 

solutions, including its industry solution experiences, the Company has extended its 

reach to 12 vertical industries. The Company sees opportunities to expand its 

presence and has developed industry practices to further its progress in each of the 

industrial sectors it targets.  

• Deepening its regional market penetration: the Company sees opportunities to grow 

its presence in all geographic markets. The Company’s three global markets are 

Europe, representing approximately 45% of total revenue, the Americas (28%) and 

Asia (27%). In addition, the Company tracks “High-Growth” countries representing, 

as a group, 12% of total revenue during 2012. In order to strengthen and broaden its 

global footprint, the Company has established 13 regional organizations to enhance 

support for its strategic initiatives at a local level.  

• Expanding its user universe: the Company sees opportunities to expand the number 

of users of its software solutions and 3DEXPERIENCE Platform. Within a 

corporation, the Company’s applications now target a large portion of the enterprise 

employees, spanning the engineering, project management, compliance, 

manufacturing, quality assurance and maintenance departments and marketing and 

executive management. More broadly, the Company’s target user market includes 

business, education, research and final product consumers.  

• Offering Software as a Service and mobile applications: with its current on-line 

architecture, V6, the Company is also positioned to grow through offering SaaS. At 

present, its revenue contribution is not material, but the Company believes that it may 

become a growth driver with the progressive roll-out of its services offering over the 

next several years, as well as with the release of mobile applications using tablets.  

 

For a description of the challenges which must be met to maintain growth, see our 2012 

regulatory annual report, Document de référence, Section 1.6 “Risk Factors”. 


