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Dassaulbystemes
Analysts Meeting Q1 201.

Bernar€harlesPresident and CEO
Thibault déersantSenior EVP and CFO
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g, Forward Looking Information

Statements herein that are not historical facts but express expectations or objectives for the future teddioiding but nc
statements r eg afRRE imgncidl pedormamcengbjactves) asddokiegutatements.

Such forwatdoking statements are based on D&ysa@ithesmnanagement's current views and assumptions and involve
and unknown risks and uncertainties. Actual results or performances may differ materially from those in@@ch stater
range of factolh e Companyds current outl ook for 2011 assume
but if global economic and business conditions improve more slowly than anticipated, or remain stable the further de
Company6s business results may not develop as curre
period of time. In this regard, the impact of the earthquake of March 11, 2011, in Japan is difficult & levinayebs this
expected to have a negative impact on the Japanese economic recovery. Furthermore, due to factors affecting sale
Companyé6s products and services, there may be a sub
conditions and an upswing in the Company6s business

In preparing such forwaoiking statements, the Company has in particulaeasauenage U.S. dollar to euro exchange ra
of US$1.43 pét.00 and an average Japanese yen to euro exchange rate aflJBY idr&@11; however, currency values
fluctuate, and the Companyds results of opheer a&toimpras )
results or performance may also be materially negatively affected by changes in the current global ecdiesraic conte
adverse changes affecting its partners or its relationships withcitepgemarexchange ratew, product developments,
and technological changes; errors or defects in its products; growth in market share by its competitorstamdritiesreal
related to the integration of any newly acquired company and internal redmémrorailhanges in any of the above or
ot her factors described i n t hBocunenngétEnencassiiledvwetlytielFenclo r y
Autoritélesmarchéfinancier6 AMF) on Apr il 1, 2011, could materi al
operations.
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g, Forward Looking Information

Readers are cautioned that the supplemeliBSoriormation presented in this press release is subject to inh;
limitations. It is not based on any comprehensive set of accounting rules or principles and should not be cc
substitute for | FRS measur e ARRB financial ikforsmatiogn maymaet beC o m
comparable to similarly titledFR® measures used by other companies. Further specific limitations for indivi
IFRS measures, and the reasons for presedtitgRé& f i nanci al i nformati on,
report for the year ended De choonimentdéfencéledwittitite AMR ¢
on April 1, 2011.

In the tables accompanying this press release the Company sets forth its sulbit&Sigued tor revenue,
operating income, operating margin, net income and diluted earnings per share, which exclude the effect o
carrying value of acqui-bagedcompemaianrexpensedthekerpénses forelek
amortization of acquired intangible assets, other income and expensdjmetfinadamsiaevenue gains, and the
income tax effect of thelR&®S adjustments. The tables also set forth the most comparable IFRS financial mi
reconciliations of this information wiFR®mformation.

When the Company believes it would be helpful for understanding trends in its business, the Company pro
increases or decreases in its revenue (in both IFRS asFlSsoe@timinate the effect of changes in currency
values, particularly the do8ar and the Japanese yen, relative to the euro. When trend information is expres
"in constant currencies", the results of the "current” period have first been recalculated using the averfige €
the comparable period in the preceding year, and then compared with the results of the comparable period
year.
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g, Q1 2011 Financial Performance{R&5Y)
Q1 2011 Business Review

: Revenu@im) 409.9
Growth +31%
j Growth ex FX +29%
% New Licensé&srowth ex FX +28%
5 Softwar&rowth ex FX +31%
; Operating Margin 28.3%
f Operating Margin Growth +6.20ts
% EPS 0.63

EPS Growth +47%

Well managed quarteStrond=P Sgrowth

DS * For a reconciliatiodFRS financial information, please refer to the tables in the appendix 5
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%, Announcing QOrganizational Evolutions
Q1 2011 Business Review

L]

L]

EtienneDroitbecomin@EO of CATIA

BrunoLatchagudecoming in chargé&bM Value
Solutions Channel

Sylvain Laurertiecoming in charg&bM Business
Transformation Channel

Ken Claytoitbvecoming in chargéadfessional
ChanneWorldwide

LaurentCouillardoecomin@EO oExalead

¥

New organization to further support
market expansion objectives
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w Situation in Japan
Q1 2011 Business Review

¥ Animportant countrfor DassaulBystemes BernardCharles
A Industrial country with-stagding customer Honda Headquarters

relationships Tochigi, Japan

A Strong network of resellers April 12, 2011

A ~400 3DS employees in Japan
A ~16% of 2010 3DS revenue

% 3DS local teamndpartnersassuringcontinuity in
operationsand dedicated support tostomers

% _Production volumeot impacting Japanese
C u s t opnoductsiérelopment plans

¥ Expecting stronger financial impacQ@andQ3

¥ Strongrebound capabilitiesf Japanese customers
and veryesilient infrastructurm Japan



twww.3ds.coh® Dassault Sys

%, Solid Drivers on Top Line

¥ Helping customers to meet their strategic priorities
¥ Further advancing diversification stratdgtevaig Enginuity

¥ Expanding market reach with strong indirect channels
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w Helping Customers to Meet their Strategic Priorities

Solid Drivers on Top Line

=l Manage Entb-End Product Lifecycle




§, Manage Entb-End Product Lifecycle

Solid Drivers on Top Line

Compliance with regulations,
Sustainability,
Price of energy,
Fashion & trends ...

5 Leading Cust ome
5

5 Adapt product portfolio to market need
8 Sell value

g Adapt Product to Demand to Before W

:/n>)~ Accelerate Revenue Growth After —

= Greater innovation,

g Quality,

:

~~

A
Increased
Profits
Income
— Time
Expenses
Sell Value to
Increase Profit

Fastertime to market with the
right product
Costreduction

Cost Reduction

FAS

Key 3DS Capabilities

Endto-End Solutions

To managéhe entire lifecycle
of a product includiegign
simulationmanufacturing
maintenancanddisposal

< Advanced 3D Solutions
%\ To leveragthe power of 3D
= as universal language

10



W, Jaguar Land Rover: Manage #RrENd
Product Lifecycle with Full Version6

% Context o

A Leading premium global automotive OEM
A Belongs to Tata Motors Group ~16,000 employ

( o

® Challenges
A Increaseperational efficiendjrough:

A enhanced innovation
A accelerated development capabilities I-PLM JLR Project
Connect everyone to Virtua
% Achievements vehicle

twww.3ds.cob® Dassault Systent€xl 201 Earningénnouncement

A Selectinéull Version@fter 18 month evaluation

Version6

A Replacingompetitor s prod
A Leveraging full range of 3DS portfolio including
ENOVIACATIADELMIASIMULIAand3DVIA
> PLM 2o managendto-end product lifecycle
25 including requirementsiicart products

11
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w Helping Customers to Meet their Strategic Priorities

Solid Drivers on Top Line

=l Manage Entb-End Product Lifecycle

Collaborate across Global Organizations

12



g, Collaborate across Global.Organizations

Solid Drivers on Top Line

Leadi ng Cust ome Key 3DS Capabilities

Global Online Collaboration

4 ) A To collaboraten real time and
T easily manage evolution and

impacts

} i 4’

.\ Design Anywhere /

4”9 Manufacture Anywhere | _ Digital Resource Modeling

twww.3ds.cob® Dassault Systent€xl 201 Earningénnouncement

E : . :
- To deliverldelike experience of
\. Y, ;: ®=" | global production systenasd
__ e __ | resource uséor a sustainable

future

25 »



CLAAS: Collaborate across Global
" Organizations with Full Version6

¥ Context
A Leading manufacturer of agricultural machinery
A 14 production sites in Germany, France, USA, Russiz
A 2010 revenu®.5bn~9,000 employees

¥ Challenges

A Growingomplexityand integrationedéctronics
A Standardize processasd at the same tidesign locally

¥ Achievement
A After several benchmagitscted full Versiorté provide
unified platform for global collaboration

-
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o
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.%

After benchmarking different solutions, we opted for ENOVIA Version6
because it is faster, more stable, and has the most intuitive interface.

' AndreadMaehler

Responsible for global CAD & PDM, CLAAS 14
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NXP Semiconductors N.V: Collaborate across
b Global Organizations with Full Version6

¥ Context
A Leading Higfech company providing high performancg

solutions for automotive, consumer goods, electronic i

A 2010 revenue $4.4bn ~28,000 employees in ~30 cou

Challenges g7
A Implement single source of trih new product introdu dimm.
from definition, concept, design validation, industrialization and
production
A Improve coordination & collaboration

¥ Achievement
A Selecte@ENOVIA Versiom® 2010
A Golive January 2041~2,00Qusers

15
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) Helping Customers to Meet their Strategic Priorities

Solid Drivers on Top Line

sl  Manage Entb-End Product Lifecycle

Collaborate across Global Organizations

s Manage & Protect Intellectual Property

16
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g, Manage & Protect Intellectual Property

Solid Drivers on Top Line

Leadi ng Cust ome Key 3DS Capabilities

It Systent€xl 201 Earningg\nnouncel

twww.3ds.coa® Dassau

~N @ Global Online Collaboration
Tocontrolaccess to information

Control and Share Data

among Groups

o " Single Version of the Truth

> 2 ] V. 5
G FW- Tokeep produatlata stored on a
J/ ' centralized repository

17


FULL_Eng_V01_18032008.avi

% Parker Aeraspace:. Manage & Protect Intellectual
"~ Praperty with ENOVIA Version6

¥ Context
A Leading aerospace supphiadquartered in
California $1.8bn annual sales -
A 5,600 employees, 8 divisions, 43 locations *%

Ve

A Servinguor | dds aerospac

¥ Challenges
A Builda single version of the truth

A |P protection a must
o To protediritical corporate technologies
0 To protegartners / customers IP
o To comply wigixport control rules

¥ Achievement
A ImplementifgNOVIA Version6 Hestexcnanger
A Standardizing aro@WTIAXENOVIA

twww.3ds.cob® Dassault Systent€xl 201 Earningénnouncement

Reservoirs

Filters
Accumulators
Valves

Pumps

Control electronics &
Hvdraulic svstems software
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) Helping Customers to Meet their Strategic Priorities

Solid Drivers on Top Line

=l Manage Entb-End Product Lifecycle

Collaborate across Global Organizations

= Manage & Protect Intellectual Property

Harness Digital Capital & Simplify Business Intellige i@

19
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Harness Digital Capital & Simplify Business

| Intelligence
Solid Drivers on Top Line

Leadi ng Cust ome

\

I TH )
' Harness the richness oy alead g%

J

Make the right

decision quickly with
increased volume of

information

~N

J

Key 3DS Capabilities

Technologies derived from the
Internet

To bridge information silos anc
exploit massive volumes of
structured or unstructured date
with stunning ease and a low
TCO

20



French National Library: Harness Digital Capital wi

< EXALEAD

¥ Context

Gallicais a platform providing access to

EXALEAD Providing Accessto
Digitization Efforts @ballica

A Developed by tReench National Library "ga ,

¥ Challenges
A Ensure the succes$aofe scale digitizatio
efforts(>1 millioworkdo date)

¥ Achievement
A Selecte@EXALEARor advanced linguistic
and semantic features, high performanc
flexibility

twww.3ds.cob® Dassault Systent€xl 201 Earningénnouncement

domain and copyrighted digital material = ==

21
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) Helping Customers to Meet their Strategic Priorities

Solid Drivers on Top Line

Manage Entb-End Product Lifecycle

Collaborate across Global Organizations

Manage & Protect Intellectual Property

Harness Digital Capital & Simplify Business Intellige i@

Connect with Customers and Drive Business

22



iy, Connect with Customers and Drive Business
Solid Drivers on Top Line

Leadi ng Cust ome Key 3DS Capabilities

Unique technology from product
4 R idea to product success

N Capture ideam a natural intuitive
- | mpr ove cusjt @ Oway
\‘ satisfaction

Crowdsourcing

ement

It Systent€xl 201 Earningé\nnounc

Shar e epmotiodall ct O S
content with consumers

Sell with 3D

twww.3ds.coa® Dassau

\_ J




W Nestlé: Connect with Customers and Drive Busines

¥ Nestlé repeating partnership with Dasssydtemes
é Previous two campaigns dnvanget share increase A unique augmenth
A 2009: Arthur and the Revengeltdzard reality experience
A 2010: Arthur 3, the War of the Two Worlds

% Offering a unique online virtual experience around the'o.

animation movie RIO

A Transforming cereal boxewitém games JirD
A More thaB6 million cereal boxesstributed BBcountries

twww.3ds.cob® Dassault Systent€xl 201 Earningénnouncement
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%, Solid Drivers on Top Line

¥ Helping customers to meet their strategic priorities

% Further advancing diversification strategy with

Intercim& Enginuity

¥ Expanding market reach with strong indirect channels



W Further Advancing Diversification Stratégpgrcim

Solid Drivers on Top Line

¥ Company profile Bring PLM to the Shoy
A ~65employeesHeadquartered in the US Floor

A Provider of Manufacturing Execution System (MES) _Qui_cklks)/ldiscqver andfmanag
Enterprise Manufacturing Intelligence (EMI) Solutiofle—msya2e vanatons of proceps
A 2010 revenu&tOm

¥ Acquisition price & financing
A New step forward after takingrity positiorin 2009
A Price$30mn cash Closed i@1 2011
A Intercinfinancials to be include@dr201in Other PLM

¥  ExpandELMIAffering for production innovation o
A Realtime collaboration sirggle online referentiaétween HAS CHANGED
design, manufacturing engineering and shop floor
@_ﬂﬂf{ﬂs £ Pratt & Whitney @ R i‘m mgn&egug
A Key Customers: =TH
pS b:u.

e

twww.3ds.cob® Dassault Systent€xl 201 Earningénnouncement
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W, EmbraeSelectingntercim

¥ Context
AWorl doés fourth | ar gest'(mamnl a
A 2010 revenue: ~$5bn ~
A ~18,000 employees

ement

% Challenges
A Adaptnanufacturing cadeneegrowing
demandor executive jet
A Ensurejualityof the final product

It Systent€xl 201 Earningé\nnounc
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% Achievements
A UsingCATIA& DELMIAor virtual design,
production and manufacturing
A Selectingntercimo move all shiipor data
> froma papeto amonline environment
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W Further Advancing Diversification Stratémginuity

Solid Drivers on Top Line

% Company profile Accelerate product innovation
formulabased industries

A ~25employees (R&D mainly)

A Provider ¢formulation Solutiorfsr
regulated formddased industries

REVILON
¥ Rationale of the acquisition l)&G

A Offer aendto-end solutiorforformula COTY €3MERCK
basedindustriesincludingfe cycle
managemerfbrformulationgemulsions,
shampoos, lipsticks, hair dyes, etc.)

28
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W Solid Drivers on Top Line

¥ Helping customers to meet their strategic priorities
¥ Further advancing diversification sthategyn& Enginuity

¥ Expanding market reach with strong indirect channels
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¥ Strong Q1 Performance of Indirect Channels

% StrondProfessional ChannahdSolidWorkgerformance
A Q1 Mainstream 3D 4BRS revenue growth6%exfx
A Q1SolidWorkseats+23%
A Q1SolidWork&SP +2%exfx
A Success ohultiproduct strategyy, Simulation, PDM, 3DVIA Comppegs
of Q1 Professional Channel revenue

¥ StrondCATIAperformance driverMajue Solutions Channel
A Q1 CATIA ndRRS software revenue growittexfx
A Q1 CATIA new licenseslRRS revenue growtB4%exfx

\ 4

Solid indirect channels to expand market reacl|1

30
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. Professional Channel aB8dlidWorkdVins Examples

Panasonic (Singapore)
SolidWorksandintegrated Simulatia$a
PDMprovidinghigher productivity

Mr Doors (Russia)
SolidWorkgapabilities tahow

customerdinal producbefore produced '

d J"___n

Seagate (US, APAC)

SolidWork# integrated PDptoviding a
worldwide standardized platfdion design

31
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. Value Solutions Channel and CATIA Wins,Example

ConcourdMold (Canada):

Mold Production
Cutting cycle timby 30%with CATIA
Validating designisefore production

Tool & Design Solutions (South Afric

Supplier of pres®ol design
CATIA providingetter technologies to reduce
waste

)

BluHomes (USA): Construction

Shippingprefabricated homeore economically
thanks to CATIA integrated analysis capabilities

32
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% Software Revenue Growth
NonRlIFRS*

. Periodic Licenses, Maintenance and Product Develop
New licenses Revenue Revenue

=
Q
”Ed 120 - +30.1% +34.3% .
5 8%ex 300 1 29X
g
% 100 250 -
5
g 80
% . _ 200
c 7))
2 S 60 S 150 1
: =
z R = 100
8
g 20 50 |
4
@
% 0 0 -
E 1010 1011 1010 1011

A Goodnew licenses revenwdth strong performance of indirect channejs
A Solidrecurringrevenue growth without otime adjustments

pg * In accordance to IFRS, New licenses revamteaslQ10 ag@9.0m in 1Q11. In accordance with IFRS, Periodic
licenses, Maintenance and Product development rev208eéwaa 1Q10 aix¥3.2m in 1Q11. 34
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¥ Software Revenue Growth
NoRIFRS*

Software Revenue Growth ex FX by Product

Q111 . wam

PLM +36% q
CATIA +44% ﬁ

ENOVIA +31%
Other PLM SW +20%

Mainstrean3D +16%

Total Software +31% - “”i mm::::w_ m::a,w

Good gquarter fd?LMandMainstream 3D

* For a reconciliatiodFRS financial information, please refer to the tables in the appendix
35



¥, Revenue by Region

NORIFRS*
Revenue Growth ex FX by Region _
Q111

27%

Americas +22%

Europe +329%4

Asia +32%

Total +29% Americas NS Eurcpe W Asia

twww.3ds.cob® Dassault Systent€xl 201 Earningénnouncement

Improved revenue growth dynami&nmericas
Continuedyood performanda Europe
Strong quarter idorea, India and China

DS * For a reconciliatiolFRS financial information, please refer to the tables in the appendix 36
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® Service Revenue and Margin Evolution

*
DQRIFRS

+15.8%
204 +14%x EX/
35 A
30 -
8 251
A=
= 20 -
£ 15+
10 A
5 -
0 -
1Q10 1Q11
ServiceGrossMargin -5.9% -5.1%

Improvedevenue growtim Q1

Multiple proebf-concepts supported by the service
organization

* For a reconciliation to IFRS financial information, please refer to the tables in the Appendix.

37



% Operating Income Evolution & EPS Evolutior
NonRlIFRS*

Operating Income
140 - 0.70 - +46.5%
_+68.0%) \—/

120 0.60

100 A 0.50
80 A 0.40
60 1 0.30
40 0.20
20 1 0.104

0 - 0.00 -

In Milliond

twww.3ds.cob® Dassault Systent€xl 201 Earningénnouncement

1010 1011 1010 1011

Operating Margin

22.1% 28.3%

2

Strong EPS growth

Operating margin expansi@ilectingessentially operating leverad@vorable
impact of currencies 0.4 point and tax reclassification 0.4 point)

DS * For a reconciliation to IFRS financial information, please refer to the tables in the Appendix.
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%, Operating Expenses Evolution
Headcount

At Closing - TOTAL

Mar-11 Mar-10 % growth Dec-10 % growth
Mé&S + COR Ser 4,453 3,507 +27% 4,362 +2%
R&D + COR SW 3,972 3,650 +9% 3,907 +2%
G&A 770 649 +19% 753 +2%
Total 9,195 7,806 +18% 9,022 +2%

Continued investments to support market expansion goals

" M&S + COR Ser
= R&D + COR SW
= G&A

twww.3ds.cob® Dassault Systent€xl 201 Earningénnouncement
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% Change In Net Financial Position
IFRS

Operating cash flowd#34m

A
[ \
+41
+29 —
o T, - w50
-30

-111

Net Financial Net Income Non cash P&L Change in Capital ~ Acquisitions  Share DSstock FXImpac NetFinanci
Position Q4 items  working capitaéxpenditure Repurchaseoption exercise Position Q1
2010 and other 2011

Note: Net financial position is defined as Cash and Cash Equivalents + Short Téloohgterstnetis

40
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W, Reconfirming 2011 Financial Growth Objectives
NonrlFRS

¥ Offsettingootential impact of daethquake in Japdhanks
tosolid top line revenue drivers and reconfirming:

ment

U FYrevenue growteX FX4 ~+911%

U FYnew licenses revenue groviaK FXA ~15%

It Systent€xl 201 Earningg\nnouncel

U FYoperating margih ~29%
U FYEPS growthy ~2.642.75

twww.3ds.coa® Dassaul

¥ Updatingxchange ratassumptions
A US$1.40 péf.00 for FY 2041 US$.43 pedl.00 for FY 2011
A JPY120 pe&n.00 for FY 20A1JPY118 pen.00 for FY 2011



W, Proposed 2011 Objectives (February to April)

? Exfx Growth

25

% 1,700.01 — +20 275 . +0.11
P e
g 1,650.0 1 - 2.50 1
£ 20 0.11
g 1,600.0 - 2.25 1
% 2.00 1
z 1,550.0711,680 L, 710 1,670 1,700 2.642.75 2.642.75
5 1.75 1
%]
E 1,500.0 1
2 1.50 1
a
8 1,450.0 1 1.25 1
§ 1,400.0 . . . . 1.00 - . . . .
. Initial Obj.  FX Japan  Activity & New Obj. Initial Obj.  Japan Activity, ~ New Obj.
acquisitions acquisitions &
shares
Midrange 1,695 1,685 Midrange 2.70 2.70
+911% +911% Growth +610% +610%

43
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W, Proposed 2011 Objectives

NonrlIFRS
Revenue 400410 1,6761,700
Growth +25% +68%
Growth ex FX +810% +911%
Operating Margin 2627% ~29%
EPS () 0.560.61 2.642.75
EPS Growth ~ stable +610%
u/'$ rates 1.45 1.43
(/¥ rategbefore hedging) 120.0 118.0

44
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L

0

0

IFRS 2011 Objectives

Accounting elements not includeWes

FY 2011 estimatgeferred revenuaritedown: &lm
FY 2011 estimatgthrebased compensati@xpenses:idb5m

Quarterly estimated amournoftization of acquired intangibled@0m (8#80m
for 2011)

These estimates do not include the impact of new stock options or share gran
acquisitions or restructuring which could take place afte?@dril 27
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