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Dassaulbystemes
Analysts Meeting FY 20402010

N2010: The Competitive

Bernard Charles, President and CEO
Thibault déersantSenior EVP and CFO
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g, Forward Looking Information

Statements herein that are not historical facts but express expectations or objectives for the future, incl
| i mited to st at e me nlFRS finaec@lperfdrmange oldjebtiees, Grddokpagch vy 6 s
statements.

Such forwatdoking statements are based on D&ysaeihesmianagement's current views and assumptions
involve known and unknown risks and uncertainties. Actual results or performances may differ material
such statements due to arange of fadiloes. Company 6s current outl ook
the global economic recovery will continue, but if global economic and business conditions improve mc
anticipated, or remain stable or deteriorate,
and may remain below their earlier levels for an extended pdnqguteyanmg.such forWaoking statements,
the Company has in particular assmnaedrage U.S. dollar to euro exchange rate of U$%108Caperan
average Japanese yen to euro exchange rate of IRY)D20t®011; however, currency values fluctuate, ar
Companyo6s results of operations mayVhdeCommanya
results or performance may also be materially negatively affected by the current global economic conte
adverse changes affecting its partners or its relationships withcisupgehersxchange ratew, product
developments, and technological changes; errors or defects in its products; growth in market share by
and the realization of any risks related to the integration of any newly acquired company and internal re

Unfavorabehanges i n any of the above or other fact
2009Document déference and t he 2010 Hal f YAusntédesmarphefndnciesss
(AMF) on April 1, 2010, and August 2, 2010, r e
results of operations. )
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g, Forward Looking Information

Readers are cautioned that the supplement&ll Ro8 ( pr evi ously referred t
presented in this press release is subject to inherent limitations. It is not based on any comprehensive
rul es or principles and should not be consi dei
supplemental rt¥RS financial information may not be comparable to similatfRBedaasures used by
other companies. Further specific limitations for inditRR&ihmeasures, and the reasons for presenting nol
| FRS financi al i nformation, are set forth in
i ncl uded i n DdoumenCdef@rpneany 20K FigsttHalPReport filed with the AMF on April 1,
and August 2, 2010, respectively.

In the tables accompanying this press release the Company sets forth its sujpfi&hfigpsasfor revenue,
operating income, operating margin, net income and diluted earnings per share, which exclude the effe
the carrying value of ac dpasedrcc&n@ensatmmnqumse the éxpensesffo
amortization of acquired intangible assets and other income and expense, net (in each case, as explail
I n t he CoDomentydéfdren@ai@dwdth the AMF on April 1, 2010 and 2010 First I)iaﬁd?t@port
income tax effect of theIﬁRS adjustments and certaHiroadax effects. The tables also set forth the most
comparable IFRS financial measure and reconciliations of this inforrd&i8 nittrmartion.

When the Company believes it would be helpful for understanding trends in its business, the Company
percentage increases or decreases in its revenue (in both IFRS d$ R8I eseaioninate the effect of chang
In currency values, particularly thédla® and the Japanese yen, relative to the euro. When trend informa
expressed herein "in constant currencies”, the results of the "current” period have first been recalculate
average exchange rates of the comparable period in the preceding year, and then compared with the r.
comparable period in the preceding year.
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%, Delivering on All 2010 .0bjectives

Doubledigit new licensesevenue growetx FX

Operating margin expansioy 100 basis point to reagdab targe
IBMPLMclosing integration

Industryverticatliversification

V6adoption

Addressable markekpansion

Aglobal compangervingustomers locally

And ¢é wawer 6aD00mendcustomar2010

< < | < | < < | <K< | <
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% 2010 Financial Performance

NonRlIFRS*

Revenu@im) 467.3 1,580.C
Growth +38% +26%
Growth ex FX +31% +21%

New Licenses Revenue Growth ex FX +33% +30%

Software Revenue Growth ex FX +33% +24%
Operating Margin 33.9% 28.6%
Operating Margin Growth +1.3pts +3.6pts
EPS 0.83 2.50

EPS Growth +22% +34Oa

Top line growth & well executed cost management seésultedperating
margin expansio& strong EPS growth

* For a reconciliatiolFRS financial information, please refer to the tables in the appendix



% 2010 Business Highlights

¥ Strateqgy
% Brand Leadership
% Industry Diversification

¥ A Global Company with Local Reach



W, Consistent Strategy To Broaden Addressable Mark
Strategy

Digital Mock -Up »
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«3D for Design » V4
® -‘lll g
(% ]
V3 Operations E?
1) Technology.
Pioneers #&
1981 1989 1999 2009 2021



W Expanding User Community with Lifelike Experienc
Strategy
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Learn with 3D
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p?g Innovate with 3D
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g, DassaulBysteme©Open Architecture: CAA2

~ An Unified Architecture to Compose Applications

‘@ @ <

Lifelike Experience
»

Imagine | Play j

Cc
A
A
2

Search -Based Applications
CAA2

= Collaborative Innovation
Global Sourcing N -

975 ENOVIA IP Lifecycle Management

-

PN
Unified l{ve Collaboration

DS4 ReferentiaRelease 201i1ConfidentialJanuary 2011 nent

) On Premise On the Cloud Mobile Connection to the extended enterprise
?S Extended Enterprise / B2B / Consumers
p CAA2: Open Interface for Composition Application Architecture 10




% 2010 Business Highlights

¥ Strategy
¥ Brand Leadership
¥ Industry Diversification

¥ A Global Company with Local Reach

11



v Virtual Design for Product Excellence
Brand Leadership

/

% 2010 CATIA ndeRS* software revemBd%ex FX S C ﬂT‘ﬁ

% Strong 2010 dynamidutomotivelndustrial
EquipmenandHigh Tech

¥ Renewal ratkack to normal since Q2 2010

ment
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Drivers for Growth

¥ BroadCATIAportfolio
¥ CATIA.ifelike

¥ CATIA/6

¥ CATIASystems

twww.3ds.cob® Dassau

DS * For a reconciliationnlFRS financial information, please refer to the tables in the appendix
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% BMW Selecting V6
Brand Leadership

/-
® Context 25 CATIA

A Leading provider of premium cars
A 09 revenue(i50bn

¥ Achievement

A Implement6 PLM Solutioras new
platform f@mbedded systems
architecture, integration and desfgn i
Architecture, Integration and Design »1/ = B
Automotive Project (AIDA) ke '

13
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W CATIA V6 Virtual Products in Real Life

| Provide new customer experiences
by managing very complex systems




%, SolidWorks3D FoProfessionals
Brand Leadership

¥ Strong 2010 performance

A 2010 Mainstream 3iRS* softwar Enhanced Features
revenue growtt5%ex FX S et S

A Units Growth18%
A ASP+3%ex FX
¥ Exceedingy million licenses in educatiol

...l

Drivers for Growth

¥ 2D to 3Dnigration
Winsovercompetitive 3D software
Customers acquisitiafynamic
Multiproducttraction

Strong channel

twww.3ds.coh® Dassault Systenéd’ 201Earningg\nnouncement
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pS * For a reconciliationnlFRS financial information, please refer to the tables in the appendix
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%, ENOVIA: Collaborative PLM 2
Brand Leadership

¥ Leading providesf global enterprise solutions

A 2010 ENOVIAmIFRS*software revenue grow""

+29%ex FX -
Helicopter

A 2010 ENOVIA eusker software reverpt8m A Rakeies Corgny

" . B - '
Very promisiiNOVIA V6 wims 2010 MEYER WERFT S@Q '
V6 Customers Adoption Rate e

2 I I I I l

Q22009 Q320089 Q42009 Q12010 Q22010 Q32010 Q42010

* For a reconciliatiolFRS financial information, please refer to the tables in the appendix

16
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twww.3ds.coa® Dassault Syst

& ALSTOM Transport Selecting ENOVIA
Brand Leadership

¥ Context ]
A Leading provider of equipments & ::c i

services in the railway sector
A 2009 revenue ~$6b127,000
employees

¥ Achievement
A SelectinENOVIA V®rmultisite
collaboration
A Replacing competitive solution

17
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% SIMULIA: Realistic Simulation
Brand Leadership

#1brand forStructural Analysis
A Driver fdndustry vertical diversification

A SLM(Simulation Lifecycle Management) traction
A Realistic human simulation

improvingiHipiim,

Y|ODEellLe

“To extend product life span and help reduce implant revisions, each
design is patient-specifically analyzed with Abaqus FER for mechanical
integrity and interaction with the surrounding bone based upon fully
individualized muscle modeling and finite element simulation.”

Tim Clijmans and Frederik Gelaude, Mobelife
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% DELMIA: Virtual Production
Brand Leadership

A Addressable market expansioByviimic Enterprise Dynamic Enterprise

Resource Management Resource Management
A V6 unified platformiriver for DELMIA future growth
A ImprovedELMIA performance 212010

2
25 DELMIA

“... delivers a lifelike experience of Global
Production Systems for a sustainable
future.”




