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Bernard Charles, President and CEO

Thibault de Tersant, Senior EVP and CFO

Dassault Systèmes
Analysts Meeting FY 2010 & Q4 2010

ñ2010: The Competitive Advantage of PLM2 Demonstratedò
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Forward Looking Information

Statements herein that are not historical facts but express expectations or objectives for the future, including but not 

limited to statements regarding the Companyôs non-IFRS financial performance objectives, are forward-looking 

statements.   

Such forward-looking statements are based on Dassault Systèmesmanagement's current views and assumptions and 

involve known and unknown risks and uncertainties. Actual results or performances may differ materially from those in 

such statements due to a range of factors. The Companyôs current outlook for 2011 assumes, among other things, that 

the global economic recovery will continue, but if global economic and business conditions improve more slowly than 

anticipated, or remain stable or deteriorate, the Companyôs business results may not develop as currently anticipated 

and may remain below their earlier levels for an extended period of time. In preparing such forward-looking statements, 

the Company has in particular assumedan average U.S. dollar to euro exchange rate of US$1.40 per ú1.00 and an 

average Japanese yen to euro exchange rate of JPY120 to ú1.00 for 2011; however, currency values fluctuate, and the 

Companyôs results of operations may be significantly affected by changes in exchange rates. The Companyôs actual 

results or performance may also be materially negatively affected by the current global economic context, difficulties or 

adverse changes affecting its partners or its relationships with its partners, changes in exchange rates,new product 

developments,  and technological changes; errors or defects in its products; growth in market share by its competitors; 

and the realization of any risks related to the integration of any newly acquired company and internal reorganizations. 

Unfavorablechanges in any of the above or other factors described in the Companyôs regulatory reports, including the 

2009  Document de référence, and the 2010 Half Year Report as filed with the French ñAutoritédes marchésfinanciersò

(AMF) on April 1, 2010, and August 2, 2010, respectively, could materially affect the Companyôs financial position or 

results of operations.  
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Forward Looking Information

Readers are cautioned that the supplemental non-IFRS (previously referred to as ñadjusted IFRSò) information 
presented in this press release is subject to inherent limitations. It is not based on any comprehensive set of accounting 
rules or principles and should not be considered as a substitute for IFRS measurements. Also, the Companyôs 
supplemental non-IFRS financial information may not be comparable to similarly titled non-IFRS measures used by 
other companies. Further specific limitations for individual non-IFRS measures, and the reasons for presenting non-
IFRS financial information, are set forth in the Companyôs annual report for the year ended December 31, 2009 
included in the Companyôs 2009 Document de référenceand 2010 First Half Report filed with the AMF on April 1, 2010 
and August 2, 2010, respectively.  

In the tables accompanying this press release the Company sets forth its supplemental non-IFRS figures for revenue, 
operating income, operating margin, net income and diluted earnings per share, which exclude the effect of adjusting 
the carrying value of acquired companiesô deferred revenue, stock-based compensation expense, the expenses for the 
amortization of acquired intangible assets and other income and expense, net (in each case, as explained respectively 
in the Companyôs 2009 Document de référencefiled with the AMF on April 1, 2010 and 2010 First Half Report) and the 
income tax effect of the non-IFRS adjustments and certain one-time tax effects. The tables also set forth the most 
comparable IFRS financial measure and reconciliations of this information with non-IFRS information.

When the Company believes it would be helpful for understanding trends in its business, the Company provides 
percentage increases or decreases in its revenue (in both IFRS as well as non-IFRS) to eliminate the effect of changes 
in currency values, particularly the U.S.dollar and the Japanese yen, relative to the euro. When trend information is 
expressed herein "in constant currencies", the results of the "current" period have first been recalculated using the 
average exchange rates of the comparable period in the preceding year, and then compared with the results of the 
comparable period in the preceding year. 
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Agenda

1. 2010 Business Review & Strategic Achievements 

2. 2010 Financial Highlights

3. 2011 Objectives 

4. Financial Information Appendix
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Delivering on All 2010 Objectives 

And é we gained over 16,000 new customers in 2010  

Double-digit new licenses revenue growthex FX V

Operating margin expansion by 100 basis point to reach 5-year target V

IBMPLM closing& integration V

Industryvertical diversification V

V6adoption V

Addressable market expansion V

A global company serving customers locally V
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2010 Financial Performance 

Top line growth & well executed cost management resulted in strong operating 
margin expansion& strong EPS growth 

Non-IFRS*
Q410 FY10

Revenue(úm) 467.3 1,580.0

Growth +38% +26%

Growth ex FX +31% +21%

New Licenses Revenue Growth ex FX +33% +30%

Software Revenue Growth ex FX +33% +24%

Operating Margin 33.9% 28.6%

Operating Margin Growth +1.3pts +3.6pts

EPS 0.83 2.50

EPS Growth +22% +34%

* For a reconciliationto IFRS financial information, please refer to the tables in the appendix
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2010 Business Highlights 

Strategy

Brand Leadership

Industry Diversification 

A Global Company with Local Reach 
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Consistent Strategy To Broaden Addressable Market 

2021

Business Education

Research Society

Strategy

1981

V3

«3D for Design »

Pioneers
$4bn

1989

«3D for 

Digital Mock -Up »

V4

Operations

Technology

$8bn

1999

«3D for 

Product Lifecycle 

Management »

V5

Ecosystem

$16bn

« 3D for Lifelike Experience »

Community

V6

2009

$32bn
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Expanding User Community with Lifelike Experience 

Experience with 3D

Learn with 3D

Discover with 3D

Innovate with 3D

Business

Education

Research
Society

Strategy
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Dassault SystèmesOpen Architecture: CAA2
An Unified Architecture to Compose Applications

Lifelike Experience

Search -Based Applications

MobileOn Premise On the Cloud

é
CRM

SCM
ERP

Imagine | Play 

Governance

Global Sourcing

IP Lifecycle Management

Unified Live Collaboration

Collaborative Innovation

Digital Manufacturing & ProductionRealistic SimulationVirtual Product

Systems

Shape 

Mechanical

Equipments

Compliance

Multi -physics 
Digital Lab

Open Scientific 
Platform

Manufacturing Planning

Plant & Resources Eng.

Program & Control Eng.

Production Execution

3D for Professionals

2D to 3D

Design

Simplify

Accessible

Connection to the extended enterprise

Extended Enterprise / B2B / Consumers
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CAA2: Open Interface for Composition Application Architecture

CAA2 CAA2 CAA2

CAA2

CAA2 CAA2 CAA2 CAA2
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2010 Business Highlights 

Strategy 

Brand Leadership

Industry Diversification 

A Global Company with Local Reach 
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Virtual Design for Product Excellence

2010 CATIA non-IFRS* software revenue: +31% ex FX 

Strong 2010 dynamic in Automotive, Industrial 
Equipment and High Tech

Renewal rateback to normal since Q2 2010 

Drivers for Growth 
BroadCATIA portfolio
CATIALifelike 
CATIAV6
CATIASystems

Brand Leadership

* For a reconciliationto IFRS financial information, please refer to the tables in the appendix
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BMW Selecting V6

Context
ÁLeading provider of premium cars

Á09 revenue: ~ú50bn

Achievement
Á Implement V6 PLM Solutions as new 

platform for embedded systems 

architecture, integration and design Ą

Architecture, Integration and Design for 

Automotive Project (AÏDA) 

Brand Leadership
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CATIA V6 | Virtual Products in Real Life

From digital mockup to 
functional mockup:

Requirement
Functional
Logical
Physical

Functional
Requirement

Physical

Logical

Provide new customer experiences

by managing very complex systems
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SolidWorks: 3D For Professionals

Strong 2010 performance 

Ą 2010 Mainstream 3D non-IFRS* software 
revenue  growth: +15%ex FX 

ĄUnits Growth: +18%

ĄASP: +3%ex FX

Exceeding 1 million licenses in education

Drivers for Growth

2D to 3D migration 

Winsover competitive 3D software 

Customers acquisition dynamic 

Multi-product traction 

Strong channel

Brand Leadership

* For a reconciliationto IFRS financial information, please refer to the tables in the appendix
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ENOVIA: Collaborative PLM 2

Leading provider of global enterprise solutions

Ą2010 ENOVIA non-IFRS*software revenue growth: 

+29%ex FX

Ą2010 ENOVIA end-user software revenue: $318m

Very promising ENOVIA V6 wins in 2010

Brand Leadership

* For a reconciliationto IFRS financial information, please refer to the tables in the appendix

http://www.orion.fi/en/
http://www.skanska.co.uk/en/
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ALSTOM Transport Selecting ENOVIA  

Context

ÁLeading provider of equipments & 

services in the railway sector

Á2009 revenue ~$6bn - ~27,000 

employees

Achievement 

ÁSelecting ENOVIA V6 for multi-site 

collaboration

ÁReplacing competitive solution

Brand Leadership

http://www.alstom.com/
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SIMULIA: Realistic Simulation 

#1brand for Structural Analysis

Å Driver for industry vertical diversification

Å SLM(Simulation Lifecycle Management) traction 

Å Realistic human simulation 

Brand Leadership



19

Ƚw
w

w
.3

d
s
.c

o
m

 
Ƚ©

 D
a
s
s
a
u
lt
 S

y
s
tè

m
e
s
 

ȽF
Y

 2
0
1
0
 E
a
rn

in
g
sA

n
n
o
u

n
c
e
m

e
n

t

DELMIA: Virtual Production
Brand Leadership

Dynamic Enterprise 

Resource Management

Å Addressable market expansion with Dynamic Enterprise 

Resource Management

Å V6 unified platform driver for DELMIA future growth

Å Improved DELMIA performance in H2 2010  


